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Guyana Stages Jagdeo Initi
tive Seminar

Stages Jagdd

The Ministry of Agriculture in collabg o

ration with the Ministry of Touri
staged a one day seminar on the Ja
Initiative on Agriculture at the Guyaj
International Conference Centre
Friday, 28 September 2012 as pa ..-'-1
aCtIVItBS to markGUYD(PO 2012 Former Presiden t Bharrat Jagdeo during hisaddre ssat
Addressing the opening of this augpieissdeonicatve Seminar staged atthe National
cious event were Prime Minister Sam

uel Hinds, Former President Bharrat Jagdeo, Ministe representative
from the Food and Agricuture Organization (FAO)y@ua Dr. Lystra
Fletcher-Paul and General Counsel and Officer-iar@h, CARICOM
Safiya Al

Chaired by Agriculture Minister Dr Leslie Ramsamrtiye conference was
organizedto bring new awareness to the Jagdeetivdt, its significance
and development since first adopted by CARICOMJ@2Con’t on Pg 2

a Marketing
ation Opens
0 New Guyana

of Agriculture
ve World Food
Day 2012

eo Initiative on

ening Agriculture for
inable Development

Guyana Marketing Corporation

to its spanking new Guyana Shop
part of Agricuture Month Activitief
2012. Conveniently located in the hé
of Georgetown &7 Robb & Alexand
Streets this spacious patriOtiC SUPEIMISi, dorabie s, Naya Na rine is flocked by Agricu lture
ket will continue to promote and buj|g ser: r-te e fam sammy as she cuss the cereme:
awareness for products that aoely : . :

manufac.tured in Guyanaand will alsp condu.ct retail sales qf these .plO !sz’l:::sintl:lig:;imil; n‘:::
ucts as its secondary mandate. This refurbisheerrmapket will offer ity ¢raditional agricultural pro-
customers more high quality local products with éogable packaging tduce for the local and ex-
competitive prices. Athough the Guyana Shop wél farketing local port markets. The newslet-
products, it will not compete with the general hass community. Suppli-ter is aimed at strengthen-
ers will range from small ago-processors who ditzing innovative| 1n& the information base of

‘ n our farmers, agribusinesses
means to produce their produc@on’'t on Pg. 3 and other stakeholders.

Increasing the Export of Non-Traditional Agriculture Produce

About this Newsletter

This newsletter is a quar-
terly bulletin of the Guyana
Marketing Corporation. It

nial ribb on to declear the Guyana Shop officially Open.




Minister Ramsammy recognizing the importance of
the Jagdeo Initiative on agriculture, not only [for
Guyana and the Region, but also the enormousg po-
tential for growth, income, employment opportuni-
ties, and wealth in this sector, insisted that toes
need to rapidly adopt this profound Initiative.

The Jagdeo Initiative on Agriculture is a direatast
egy conceptualized by former President Bharrat Jag-

and defines nine key, critical and binding con st
to the development of the agriculture sector in|the
Caribbean region. It also identifies practical inje
dlventions at both the regional and national levels t
alleviate these constraints. This Initiative proess
sential now in light of the decline in regional iegi-
ture for some years with persons moving ou of{the
sector and with preferential market access remved
for many of the Region’s agricultural products. |At

the same time, the Caribbean’s extra-regional food
import bill has been growing gradually.

Participants at the Jagdeo Initiative Conference

Former President Bharrat Jagdeo during his av(\JI,Jress
called on regional govemments to work towards
building greater political support for the agricuk
! |sector. He went on to state that agriculture masajo
priority for each govemment of Caricom memper
states; reiterating that agriculture has provehriog
about economic growth, income, employment oppor-
tunities and wealth for each country. Jagdeo daé] t
"' region must now move beyond producing for itself
——mm=— | and look towards producing for the rest of the dpr
capitalizing on opportunities for greater incombel
former president believes that a greater sense-qQf u
s S ot e s o o = merm=neve | geNCY and focus must be placed on implementing the
Jagdeo Initiative in each country in the regiowvegi
the current state of affairs in the world and thespures Caricom countries face; including curdeit
balances, high food and fuel importation bills dimancial instability.
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' o NewGuyana Shop

| - Growing medium scale agro-processors who find cdnifo bringing
W = . ! .

I0 their products to this supermarket as a means ghrethich they ca
launch into larger markets and larger establishguob-aprocessor

whose products can be found in both regional am@-esegional mar
kets.

i During the official opening ceremony General Managfehe Guyans
b

Z 1)

L Y]
‘!- ofthe Guyana Shop signifies evidence ofthe ctirAgiministration's
= relentless efforts to provide not only food segufitr the country bu
also ensuring that local farmers and producers ragsigable product
of the highest quality for consumption locally abeatable prices. Hassan went on to state thatloegrears GMC ha

successfully worked with local manufacturers, coming to providing the services of distribution arttiereater

|

Marketing Corporation; Mr. Nizam Hassan stated with the opening

Minister of Agriculture Dr. Leslie Ramsammy durih@g address affirmed that each agyo-

v

)

Analyst Department. He reiterated his encouragéneethe other agro-processors wh

to work with them in overcoming the deficits andiaiencies they currently face.

| GMC’s Market Analystsdisp laying p rod-
uctsavailable atthe Guyana Shop

|proving and has improved considerably over theéasyears.
Also addressing the gathering at the off \iE.‘: -
opening ceremony was Mr. Ramanand Prashad; Presifighe Guyand
Agro-Processors Association. He said the purposéscdssociation Was
bring together small, medium and micro enterprisa®ianufacturing ang
production, into a group that can be nurtured awodhpted. Mr. Prash
went on to state that Guyana always had a qualigtyzt but local proce
sors had the common problem of packaging. He tugtated that his as
ciation aims to develop and maintain food secustgndardization and
improve the quality of local products, utilizingetlibundance of fruits a
vegetables available in Guyana.

Local Products available at the Guyana Shop

~*| processor featured in the Guyana Shop was a eerfifoducer by the Food and D:Eg

M Meanwhile, Chairman of GMC's Board of Directors, .Naul Cheong said that the Guiy-
“lana Shop would continue to be a vehicle that wlll snarket and help improve produgts

se

___[products cannot yet make their way to the Guyarmg &h contact GMC who is mandateed

“|local markets but also regional and further afi€theong lauded the efforts of the variqus
|manufacturers and stated that the quality of geodsufactured in Guyana has been |m-
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COLD CHAIN SERVICE

Transportation and Storage of Fruits & Vegetablesa
refrigerated environment is now easy with theiyana
Marketing Corporation'sCold Chain Service.

For safe and secure storage and transportation ofly tem-
perature-sensitive cargo. Contact the Guyana Marhket
Corporation; increasing the export of Guyana’s
non-traditional Agricultural Produce.




American Institute for Co-operation on Agricult {feCA) and
the Food and Agriculture Organization (FAO) in thierna-
tional observance of World Food Day. The themetfus
year's World Food Day is Agricultural cooperativésy to
feeding the world in recognition of the role coatires play
in improving food security and contributing to tadicatior
7| of hunger. Moreover, Agricultural cooperatives arnfers
|cooperatives are cooperatives where farmers paeil tie-
| sources for mutual economic benefit, could makereatgr
contribution to combating poverty and hunger predithey|
are given proper support by governments, civil efgcand
academia. World Food Day is universally observe@otober
16th to commemorate the founding of FAO.

\-44

Mr. Nizam Hassan; GM of GMC with Dr. Lystra Fletcher- Paul; FA O rep. in
Guyana and Mr. WiburGamett rep. of ICA at the Open Day & Exh ib ition

In Guyana World Food Day is celebrated under troal
theme -Better Technology, Better Farming, Ensuring Fo¢
Security.Both themes reiterated World Food Day observe
and were aimed at raising awareness and underq;aadu’e
nues to ending hunger. Here in Guyana, due to gopidul-
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=1 hunger; stating that many countries, in
America, Africa and Asia, are proving th
is possible. The FAO chief went on to a
cate that governments do their part by ¢
ing conditions that allow producer organi
tions and cooperatives to flourish. Add
that while agriculture and co-operatives jare
O o Al v to commemorats worts Fona D013 " Inatural allies, and there is the means for the
elimination of hunger and malnutrition, what

is needed is an enabling environment.

Minister of Agriculture; Dr. Leslie Ramsam
cautioned that athough Guyana is food se
citzens must be cognizant to make he
choices with respect to the food they cons
He indicated that malnutrition and Vitamin
deficiency was reduced drastically to single
gest percentage in Guyana. Minister Ramsal
went on to warn that Guyana’'s Food Sect
should not be taken for granted and more im
tantly must not lead to nonchalance, imprudé
and arrogance. Despite the fact that Guya
producing adequate food to feed all its citiz§
areas do exists where people are not food s€
He accredited that in some instances to th L
ability of the supply and distribution chains-te

ensurethat all persons get what is needed. Téue that will be addressed soon remarked the rinist

Patrons visiting the World Food Day exhibition on he lawns of the M inistry of Agriculture

Moreover, we are alltiedto a global food systAmwe face the challenges of a growing pop ulatskeywed
resource distribution and an erratic climate, drid® best ways to combat global food insecurityigvest
in small producers and remove the barriers thét timeir productivity and ability to market theirgruce.
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handhng;, paokagmgrma-rketmg and..expm.tmg

sgricuitural produgts Tt L 1R 105

For More Information Contact The Guyana Marketing Corporation
Tel:(592) 226-8255 ;227-1630, 225-5429,Fax:227-4114
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= - Jagdeo Initiative onAgriculture
—— IilEllIih!; | Agricultun stainab Dewelopmat -

The Jagdeo Initiative on Agriculture was initiateyd former President of Guyana; Bharrat Jagdeo
while he was the lead Head for Agriculture in thegi@n. It is a strategic policy framework that sets
the agenda for the repositioning of agriculturénm region by identifyin@ key hindng constraints
that must be tackled as the region embarks onrtdeegs of increasing food security and food saver-
eignty. This Initiative coincides with the globakion that prosperous agriculture is critical t
prosperity, poverty reduction, food security, sbeguity and sustainable develop ment.

Furthermore, adaptation of this initiative will tdisin farming being more commercially viable and
distribution and marketing of agricultural produtsre efficient. This initiative will enhance the-
sitioning of Agriculture in domestic and intemaia markets by sparking the resurgence of regional
agricultural potential.
The agricultural sector is the main source of fprexchange earnings for several countries within

the region but also contributes to agri-busineskisiintegral to the alleviation of rising food sety
concerns and the protection of the natural enviemisa Moreover, the speed at which develop ments

and consolidate the individual efforts, resouraed e@mmitments of the Growing Caribbean Com-
munity .

VISION
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Key Binding Constraints

Between 2004 and January 2005, national and regidneonsultations were held and 9 Key Binding
Constraints and Interventions were identified:

Key constraints Facing Agricultural Development inthe Caribbean

NO. Congraint Lead Cauntry Lead Agency Necessary Interventions
Limited Financng and Inadequate Establishment of a Regional Agri cultural Modernigrag
1 Investment Barbadios coL Fund
2 Outdated and Inefficient Agricultural Trinidad And SARlE R Establishment of a Caribbean Agricutural Healttl ah
Heakh and Food Safety Systems Tobago Food Safety Agency (CAHSFA)
3 Inadequate Land Water Resource G FAO Establishment of a system of i ncentives for impdove
Management Distribution Systems Syana land and water use
L : . ’ . Development of integrated re gionalrisk mitigatior]
4 LN U_ncoor_dmated D{saster R | AT FAO (naturaldisasters) and relief (including agricratu
Manage ment, ncluding Praedial Larceny Barbuda insurance)
5 Market Infrastructure including Market Teiaie CABA Strengthening of joint marketing opportunities an
Information and Market Linkages facilitation of access to EXIM-type financing
. . Definition and implementation of a regional R&D
6 Inadequate Research and De velopmen Saint Lucia CARDI policy and Action Plan
7 Lack of Skills ar}d Qua}lity Human Bariliiea uwi Upgrading and integration of curriculum and tragnat
Resourcesin Agriculture alllevels
8 Fragmented and Unorganized Private Se St. Vincent And CABA Strengthening of private sgctor organisations angl
The Grenadines collaboration
CARICOM S . ]
9 Inadequate Transportation Systems | St. Kitts And Nevis Determination of frde!ghilneecis, upgradmg of pand
SECRETARIAT consolidation of services

In January 2005, President Jagdeo’s proposal wasally named thdagdeo Initiative — Strengthening
Agriculture for Sustainable Dewvelopment The proposal was endorsed by members of thebagmess
sector, the forum of Ministers of Agriculture antet2005 Heads of Government Conference. While many
countries are responding to the new challengesifageAgriculture, a more comprehensive, strategid| a

collaborative approach is needed to better faiglitlie sector’s capacity to speedily adjust toerrglobal
dynamics. The Jagdeo Intiative on Agiculturehig tstrategizing mechanism to ensure and enhanceé foo
security and the general well-being, not only iry&wa, but in the Caribbean as well.
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*-*:'_;_:'-:_;- ~Virtual Regional Seminar on the Management

— a Disease

|affects the majority of banana and
plantain verities. This fungal disease
causes dark leaf spots that eventually
enlarge and combine, causing much of
the leaf areato tumn yellow and brown.
This disease can cut atree's productign in
half and is rapidly becoming a growing
threat to regional banana and plantain
production. Collaboratively, regional
stakeholders have agreed that | an
effective management programme | is
essential to win this battle against this
destructive disease and ensuring safef and
adequate production of quality Bananas
and Plantains in the region.

Effects ofBlack Sigatoka Diseas e onPlantain Leaves

Steps to achieve this were made| on
Thursday, August 16, 2012as regional stakeholders including the Guyana Miarg€orporation met with
officials of the Inter-American Institute for Cogption on Agiculture - IICA , the Food and Agitue
Organization - FAO and the Caribbean Research awlBpment Institute — CARDI, to discuss a joint
response to what is rapidly becominlg a
|major concern in the region vial a
virtual tele-conference exposing
participants to the experiences | of
countries which have been affected by
the Black Sigatoka.

4 'y Regional countries curently affected

gl by this destructive disease include
Grenada, Guyana, S.Lucia, St.Vincent
and Dominica. The goal of this virtyal
conference was to prioritize National,
: Sub Regional; Regional and

Gy an s parec s ur i che Virua | Conferec International Interventions for the

Sustainable Management of Black Sigatoka withins¢haffected countries in the Region. Additionally,
attention was also placed on enhancing stakehgplatticipation to determin8est Practicesand Lesson
Learntfrom experiences of Banana and P lantain Produmingtries in addressing the key issues highlignted.
During the conference information about the diseissémpact and how it can be controlled was piedit
stakeholders. Presenters emphasized that thigngalcould be an opportunity to control the disedske
simultaneously raising yields and improving quadityproduction.
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= ==~ Virtual Regional Seminar on the Manageme

~— e ofBlackSigatoka Disease

Presently, these countries in the region affectedBlack
Sigatoka face the challenge of transferring andiathg
technologies for the integrated control of the alsge and
supplying timely economic assistance to growers tfor

| introduction of these technologieddditionally, regional

“| countries affected have the common goal of optmgitheir
capacity response to the disease, increase traifting
integrated disease management and attend to fouditge
These were some of the areas where countries coeamit
their efforts. Hence, ensuring that the productibplantains
and bananas persists; resulting in the generatibn o
: employment, food and incomes that are essential to
DomiicanFrccipans uring e Vi wal Cnfrence economic and social stability in the region.

GUYANA MARKETING CORPORATION’S
AGRO-PACKAGING FACILITIES
These Agro-Packaging Facility are the only two apmved packaging

facilites forfruits and vegetables in Guyana. Thee Packaging Houses
faciliate the processing of fresh fruits and vegables before exportatior:

eokok skok kR Rk Kok KAk Rk Rk kokok Rk Rk kR ok Rk KRk Rk Rk KK Rk koK kkK Rk Kk Kkk Kk Kk kKK

LOCATION 1 COST TO USE FACILITY LOCATION 2
Central Packaging Facility $- Guyanese Dollar Parika Agro Packaging Facility
National Exhibition 20ftConta iner-$10,000.00 Mora, Parika
Complex, 40ftContainer-$13,500.00 (Behind the Neighborhood De-
Sophia Air shipment - $10,000.00 mocratic Council Office)
Tel.: 219-0085 Tel.:260-4983

For More Information contacd The Guyana Marketing Corporation
Tel: (592) 226-8255 ; 227-1630, 2255429, Fax: 227-4114
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AVERAGE “RETAIL PRICES OF PRODUCE FOR AUGUST,

- - e
- & O R 20 AT THE MAIN URBAN MARKETS -
Root Crops - . -
BOURDAS RETAIL ETABRDOEK RETAIL
LR 2012-08 2012 -089 201Z-10 201Z-08 2012 -05 201Z-10
CASSAVS EfI{E 29071 ARR.T}F ARZ RO ?T7R.AR AAM.O0 ZaR.40
EDDH SAKG 1/ 9. 14 1750 L] 149 a0 1L9 D A0S 00 LoLda. 00
SlINGER EfI{E 1.514.57 1,485.0000 AR0.40 1.486. 67 1,49417F. 78R 1,5261.25
EW/EET POTATC ﬂfI{E 2D3F=E A05.33 1, A5R.R% 173,38 18E.00 157.20
a27RG ESE.An ESTIT EET 0 T Ta Tl
Condiments : —
£ Spices BOURDA RETAIL STABROLCK RE TAIL
HIMET Z012-0E 201F-0%5 20110 201ZF-0E ZO012 -0 20010
CELERY S/KG 1197.78 15345 1,381.11 1318.17 1,480,000 147714
ESCHALLOT SIKG 7B7.11 776.6 753.50] BOL.03 761,93 771,89
PEFPER [(HOTY) S/HG 2LG.21 L L 1,235,400 Hiod.11 SO0 s 1,28 00
PEPPER [(WIRI WIRI} [S/PT AFE.D 01444 AAF .00 5032 A7 A7F2.17 E63.00
- —_— .
Vegetables = ’
BOURDA RETAIL STABROEK RETAIL
LT Z012-0E 201F-0%5 201ZF-10 201ZF-0E Z012 -0 200ZF-10
BORA S/BDLS 50T 44,79 4% 44 400 %2 47,74 40114
BOULANGER (MED S/PCL 178.57 183.3% 190.00]  153.85 172.7% 180, 00
CABBAGE S/KG 2914 213.39 EIE.IDI FAOL T S0 HIL4. 00
CALALOD 5/ROLS £2.76 57.08 AR.00) AR.31 54,71 50,00
CORILLA 15/ K5 A 4 g S S - Tl L= e A G ] 4L
CUCUMNMBER S/EAC 3,5 EL L Lrs 290 4. s L5391 245,08
OCHRC $I|I"I{IE AAMS9) 1.3 AE0.RD FIE. R A0 FET.AND
PFAK CHCH |$.|'RT Ll 1 AR [d] Lala L ] 2. 1 L Wi
FURPEIN 5.|I"I{E TRA.485 159,750 12470 15038 154.010 140 &N
SOUASH (MED) SPEAL 249.G2 2GH.33 2zaon] 235 so 250.91 229,00
FEFPFER [SVWEET} I$,|lrl{E 1,155.010 1,205, 60 1,058.8% 1,150.77F 1, 253800 1,10&. &0
TOMATOES |$.|"H.E [E T HuL 1r SLO L L2l [ ML FL20F
| : 3 J
Fruits l
WHNIT BO¥URDS RETAIL STABROEK RETAIL
201 2-03 212 -0%9 21 Z-1 10k S0 12-0H 20 2 -k 21 Z2-110
LIME [ROUMND) |5/Eac a0.10 30,60 31.22 1Bz 11 27.05 20,80
ORAMGES S/EAC dH. LF 4, 500 42 F 45 74 44 45 43 22
FAPAW S/EAC 533,33 537.50 506,67 AGT, 70 A15.15 ASR. A%
FINEAFFLES |$.|"EAE d424.81 P AL O 20l Y 294, 53 2448, 44
| FAAS AR50 ATR.S7T .'-“R"I-.RHH A FE.0O0 FraLdan
N L ) L1 HEE R JCC B I B LT ) ] W T )
1100 CICT 1400 [ 100 (I T [l 1300 0000 I PSR

12
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CONTACT US FOR MORE INFORMATION

Guyana Marketing Corporation
87 Robb & Alexander Streets,
Lacytown, Georgetown

Tel. No: 592-226-2219
592-226-8255
592-226-9599
592-227-1630
592-225-7808

Email: newgmcanetworksgy.com

We’re on the W ebsite at

WWWwW.newgmec.com
www.agriculture.gov.gy

Compiled and Edited by Hadoc Thompson
Contributing Team:
Marketing Officers of Guyana Marketing Corporation



